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Would 
you 

invest?

How many sharks do 
you think will invest?

Why?

Production cost is 
between $0.78 and 

$0.85, far below the 
price customers pay. 

Why might consumers 
prefer Mother Beverage 

even if  it costs more? 

What does this imply 
for market power and 

price setting?
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Mother Beverage’s 
inability to 
trademark the word 
“mother” was an 
obstacle for success. 

Why is branding 
important in 
monopolistic 
competition?

How does it affect 
firms’ market power?
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Marketing

Mother Beverage sold 
out of product the 

night this episode aired. 

What is the role of 
marketing & advertising in 
monopolistic competition? 

Advertising can
 inform customers 

about products and 
persuade them that 

products are unique. 







The 
Rebrand

Poppi utilized 
TikTok as a 
cornerstone of growth. 

One viral video led 
to $100,000 in 
sales within 24 hours! 

Social media 
lowers the cost of 
customer acquisition in 
monopolistic competition.



The 
Rebrand

Poppi utilized 
TikTok as a 
cornerstone of growth. 

One viral video led 
to $100,000 in 
sales within 24 hours! 

Social media 
lowers the cost of 
customer acquisition in 
monopolistic competition.

Pricing

How do firms set prices 
under monopolistic 

competition to 
maximize profits? 

Is the quantity 
produced in this 

equilibrium 
socially efficient? 



Profits

Brand loyalty, 
celebrity partnerships, 
& national distribution 
created massive value. 
In 2025, Pepsi acquired 
Poppi for $1.95 billion!

In the short-run, 
successful 
differentiation can 
generate economic 
profits. How does this 
change in the long run? 
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Profits

Brand loyalty, 
celebrity partnerships, 
& national distribution 
(expanding from 200 to 
over 30,000 stores) 
created massive 
intangible value. 

In the short-run, 
successful 
differentiation can 
generate economic 
profits. How does this 
change in the long run? 
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